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BASICS
‘Enjoy it’s from Europe’ (EIFE) 
Logo and EU Emblem

Position and size of EU emblem and 
words “European Union” in comparison 
to the signature

‘Enjoy it’s from Europe’ Logo
is used on the top of the page

‘Enjoy it’s from Europe’ Logo
is used on the bottom of the 
page

and the REA Visual Guideline 2020
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More than European  
Food and Drinks, 
Savoring Stories.

It’s 
European

Autenticity.
#EuropeanFoodStories
Read more on our website

BASICS
Colour

Typography

Colour of EU flag
Base colour of 

 Main photograph
x Main title white

Primary colors Secondary colors

Elevate design with the dynamic pairing 
of Adobe Garamond Pro and EC Square 
Sans Condensed fonts. This carefully 
curated duo seamlessly blends tradition 
and modernity, playing with the classic 
charm of serifs and the contemporary 
edge of sans-serif typography.

Base colour of 
 Main photograph
x Main title Black

Colour of EIFE logo Accent colour

Adobe Garamond pro Regular

EC square sans cond Medium

EC square sans cond MediumHASHTAG:
EC square sans cond Regular

EC square sans cond Regular

Call to action:

Body text:

Accent Text

Slogan

Accent Text

Adobe Garamond pro Regular

BLACK WHITE
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BASICS
Typography

Adobe Garamond pro Regular

abcdefghijklmnopqrstuvwxyz

abcdefghijklmnopqrstuvwxyz

abcdefghijklmnopqrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVWXYZ

ABCDEFGHIJKLMNOPQRSTUVWXYZ

ABCDEFGHIJKLMNOPQRSTUVWXYZ

0123456789

0123456789

0123456789

EC square sans cond Medium

EC square sans cond Regular
Body text:

Accent Text

Slogan /  Accent Text



6

BASICS
Moodboard More than Food campaign images

Product focus images

EU landscape / agriculture



7

APPLICATION

Use of frame corner

Choice of Pictures

Black or white background 

The visual will consist of two parts: background 
photography to showcase European products and 
landscapes, and the foreground typography and 
text frame to make a statement, add explanation, 
as well as adding a call to action.

This graphic element adds a focus to the composition in 
an elegant manner. It allows to display copy. 

Pictures should mainly be chosen from the REA image library. 
Any new photos from a stock library should align with the style 
of the existing REA image library. Black and white-based photos 
can be mixed to leverage contrast in the publication, social 
media posts, or even stands.

White based composition rhythmically contrast with 
black based photo. Black background symbolises  
quality and excellence while white background  
symbolises natural, healthy, sustainable aspects.  
Both backgrounds highlight the raw product while  
reflecting audiences concerns for gourmet and  
authentic products. 
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APPLICATION

Choice of picture

Layout composition

Graphical  
ElementPictures of European agrigultural 

landscapes can also be used to show 
diversity of lands and fields. It show-
cases the origins of the products.

Plain page pictures on black or white background (see previous page) can be complimented by layout  
displaying picture of the landscape, raw products in their context or adding black or white space to display the 
copy. These different compositions allow for dynamism and flexibility. 

The European Union map 
with an orange pin  
can help locate the  
product’s origins. PDO, PGI,  
Organic logo can be  
effectively used as the  
explanation text which  
describe origin, in order to 
enhance authentisity of  
the product.
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APPLICATION
Poster

More than European  
Food and Drinks, 
Savoring Stories.

It’s 
European

Quality.

#EuropeanFoodStories
Read more on our website

More than European  
Food and Drinks, 
Savoring Stories.

It’s 
European

Autenticity.
#EuropeanFoodStories
Read more on our website
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APPLICATION

ROLLUP

More than European  
Food and Drinks, 
Savoring Stories.

Over 1000 varieties of cheese

It’s 
European

Quality.
#EuropeanFoodStories
Read more on our website

Come discover More than European  
Food and Drinks, Savoring Stories.

There are over 1,000 
European cheeses, each 
with different textures 
and tastes.

WELCOME! 

DISCOVER
EUROPE

Learn more on our 
website 

#EuropeanFoodStories

The European Union is comprised  
of 27member states 

The European 
Union produces over 

70% of the world’s  
olive oil

Europe is the birthplace  
of the world’s wine industry :  
57% of global wine  
consumption
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APPLICATION

PRINT AD
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APPLICATION
B2B advertorial 
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APPLICATION
Leaflet

EUROPEAN UNION

More than 
European Food and Drinks,

Savoring Stories.

For more information about the Campaign, please check and follow us on: 

https://more-than-food-us.campaign.europa.eu

EUROPEAN UNION

@morethanfoodus

More than Food US

The products featured here are part of EU food and beverage production, with most holding 

Protected Geographical Indication (PGI) or Protected Designation of Origin (PDO) certifications, 

ensuring their authenticity and quality.

More than Food and Drinks, 
Savoring Stories in the US.

The European Union launches a communication campaign in the US to promote agricultural 
food & beverage products through Storytelling: 

Agricultural products from the European Union are more than just food and drink, they are stories 
shared, heritage passed on through generations. They are collections of flavors, bursting with character 
that is traceable through history that echoes the origins. The product categories promoted in the 
campaign will include olive oil, fruits and vegetables, dairy and cheese, chocolate and confectionery, 
wine, spirits and beer, pasta and meat.
 

What is the European Union? 

The European Union (EU) is a political and economic union of 27 Member States united in their 
commitment to peace, democracy, the rule of law, and respect for human rights. The EU’s member 
states share some of their powers with EU institutions, and certain decisions are now made at the 
European level. The European Union has built a single market based on ‘four freedoms’, enabling 
people, goods, services and capital to move freely between all EU Member States. 

The EU is the 3rd largest supplier of agricultural and agri-food products to the US (15%) after Mexico 
(20.2%) and Canada (18.7%). This campaign is a step towards strengthening this alliance by increasing 
awareness about its agricultural and beverage products.    
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EU QUALITY SCHEMES 
The excellence of European 
agricultural food production. 

The EU protects product names from misuse and imitation and helps consumers by 
giving them information concerning the specific character of the products. Recognized 
as intellectual property, geographical indications play an increasingly important role in 
commercial relations between the EU and other countries. 

Protected 
Designation of 
Origin (PDO)  

Protected 
Geographical 
Indication (PGI)    
This label explains the relationship between a 
particular region and the name of the product. 
Unlike a PDO, it requires at least one part of the 
production, processing, or preparation of the 
product to take place in the region to which the 
indication applies. For instance, where wine is 
concerned, the rule states that at least 85% of 
the grapes used must come exclusively from the 
geographical area where the wine is actually 
made. PGI-protected products showcase a diverse 
range of culinary treasures. For instance, Italy’s 
Salame Piemonte stands out with its tender 
texture, delicate flavor, and a pronounced aroma 
of garlic and wine. Germany offers Thüringer 
Leberwurst, a premium liver sausage that proudly 
carries the PGI designation. Kraški pršut PGI 
comes from the Kras region of Slovenia, where 
the cold dry winds made it possible to dry whole 
hind legs of pork. Additional PGI-protected gems 
include Českobudějovické pivo, a beer brewed in 
the Czech city of Ceské Budejovice for centuries, 
and Kaimiškas Jovarų alus, a naturally fermented 
Lithuanian beer. 

Products registered in this category have clear 
and undisputed links to the place where they 
are produced. This means that every part of the 
production process, including preparation and 
processing, must take place in the specific region 
to which the protection applies. For example, 
more than 30 Italian extra virgin olive oils carry 
the PDO label, which guarantees that the oils’ 
entire production cycle has been carried out within 
the particular area. Food, wine, and agricultural 
products can be labelled PDO, offering a range 
of delectable selections. For instance, there’s 
Roquefort, the famous French cheese crafted from 
unpasteurized sheep’s milk. Its signature blue 
veins, cultivated by Penicillium mold, infuses it 
with intricate and bold flavors. Another example is 
that of Pêra Rocha do Oeste PDO, which stemmed 
from trees in the Sintra region of Portugal over 
150 years ago. The yellow-green skin of these 
pears is lightly freckled on top and blushed on 
the sunny side, while its flesh is juicy, sweet, and 
distinctively aromatic.
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Dairy and Cheese
EU cheese and dairy products embody tradition, authenticity, diversity, traceability, and innovation. From 
the first spoonful of creamy yogurt at breakfast to a delectable cheese plate at dinner, European dairy 
products are a staple on tables worldwide.  

Transparency, Tradition, and Taste 

With robust regulations and utmost transparency, each batch of milk or dairy product produced in the 
EU is fully traceable at any stage of production or distribution making it easy to identify where exactly 
the milk came from. Well-looked-after cows produce better milk, which is why European dairy producers 
follow strict safety standards for animal feed, milking, stall size and grazing pastures and control the 
presence of hormones, contamination and more. EU labels on dairy products let authorities find clear 
information about the farms they were produced on. These mandatory food labels do not just tell where 
in Europe your cheese comes from, but also provide insights into the producers and their commitment 
to quality.  

Craftsmanship and Innovation 

The expertise of local cheese and dairy producers blend traditional and innovative practices for 
freshness and safety. There are over 1,000 European cheeses, each distinguished by different textures 
and tastes, including soft, semi-soft, blue-veined, and more. Spain contributes to the tapestry of flavors 
with its Queso Ibores (PDO), a goat cheese infused with papaya, offering a unique blend of sweet 
and savory. Smoked cheese from Lithuania tantalises taste buds with its rich, smoky notes. Slovenia 
presents Bovški sir, another PDO-protected gem, showcasing the region’s time-honored cheese-making 
traditions. These examples illustrate the incredible diversity and innovation found within the EU’s cheese 
and dairy industry, providing an endless array of options to satisfy every cheese lover.  

 Welfare-Driven Farming and Environmental Consciousness 

The organic label when granted to dairy and cheese products means prohibiting the use of hormones 
and restricting the use of antibiotics to only when necessary for animal health. Organic milk comes from 
cows, sheep and goats living in a welfare-oriented animal farming: outdoors in summer with access 
to pasture and indoors in winter when the climate is rough, with organic forage and enough space for 
regular exercise. European cheese producers also use much less energy for their production than those 
in other countries, leading to fewer energy related GHG emissions.  
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Chocolate and Confectionery
When it comes to chocolate, sugar and confectionery, Europe is renowned for its tradition, authenticity, 
quality, and remarkable diversity. Mandatory EU labelling on the wide spectrum of popular baked goods 
and sweets guarantees the best and safest ingredients for chocolates, pastries, and biscuits that are 
perfect for varied tastes and occasions.  

Europe’s Leading Role in Beet Sugar Production 

Almost two centuries ago, the European Union introduced sugar beet as a cultivated crop and, through 
decades of dedicated effort, has honed and perfected the techniques for its cultivation. Now, the 
European Union holds the global top position in beet sugar production, with the majority of its sugar 
beet cultivated in the northern half of Europe. This region benefits from its cold, humid winters, which 
create an optimal environment for sugar beet cultivation. Today, European sugar is used as the key 
ingredient in producing some of the world’s finest chocolates, confectionery, and baked goods.   

European Craftsmanship and Safety Standards 

Chocolate is one of the most popular flavors in the world, and it is no exception in Europe. European 
chocolate follows strict safety standards, even if it is chocolate produced by a small family-run 
chocolate atelier. Notable examples of European chocolate craftsmanship are found in the dark 
chocolates from Belgium and Denmark. Renowned for their exceptional quality, these chocolates offer 
an intense eating experience.  

Culinary Heritage and Iconic European Confections 

Europe’s unique history and diversity has led to the creation of some of the world’s most iconic and 
well-known confectionery including the delicious Italian tiramisu, German apple strudels, Swedish 
Spettekaka and more. Behind many confectionery products there is a long history of culinary traditions 
passed on from one generation to the next. The quality is also related to the way they are produced, 
which results in a consistent final product. For example, cookies undergo quality and security checks, 
right from the ingredients to the visual checks on the final product.  

Regulation and Support for Quality Assurance 

The European confectionery industry is carefully regulated to ensure its quality. Even small producers 
are supported by industry associations and get access to the latest findings in safety research. EU 
regulations, codes of practice and guidance govern the production, processing, packaging, labelling, 
distribution, and retail of confectionery products. Today, over 12,000 European companies are active in 
the chocolate, biscuits, and confectionery sector. 
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27 Member States – 24 Official Languages
446 Million People – Over 1.5 Million Square Miles

2

EU organic label    

The organic logo ensures additional quality, as it guarantees that production, transformation, transport, 
and storage respects nature, featuring elevated animal welfare standards, organic feed for farm 
animals, absolute prohibition of GMOs, and strict limitations to the use of chemical fertilizers, pesticides, 
and antibiotics. A product can only carry this label if its ingredients are at least 95% organically farmed 
and if the other 5% meet additional strict conditions. The European Union boasts an extensive array 
of organic products, showcasing both variety and diversity. Spain proudly presents organic Hojiblanca 
extra virgin olive oil, a top-tier oil produced from organically farmed olives. Belgium caters to those who 
seek convenience and sustainability with its selection of organic frozen fruits, ensuring that consumers 
can enjoy frozen produce while staying true to organic principles. Additionally, Romania's organic wines 
have gained renown, offering a wide range of red, white, and rosé wines crafted from organic grapes, 
providing a flavorful alternative for wine enthusiasts with a preference for organic options. 
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APPLICATION
SOCIAL MEDIA POST

EU FOOD AND DRINKS GLOSSARY
More than a definition, a real statement 
 
Concept: This content aims to clarify keywords and specific terms related to European food and drink by adopting a 
glossary format. Each entry will offer not only a concise definition of a particular EU F&B term but also a concrete 
example to contextualize its significance within the campaign. This approach allows us to emphasize the most impor-
tant terms in a structured, straightforward, and memorable way, ensuring clarity and resonance with our audience.
Format  : Organic static posts on Instagram and LinkedIn 
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EU FOOD AND DRINKS PORTRAITS
More than a story, a real passion

Concept: This type of content will aim at presenting testimonials, quotes, point of view of different campaign storytell-
ers. Going beyond the Chefs or the Farmer, we suggest other type of profiles such as Quality Controller or B2B Retailer. 
Each of them would be a part of the “Farm to Fork” supply chain, to showcase the vast community of F&B actors in 
the EU acting for quality, safety and authenticity of food production. 
Format : Stories/Reels 

APPLICATION
SOCIAL MEDIA POST
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APPLICATION

EU FOOD AND DRINKS FACTS
More than a food or drink, a unique history
More than a landscape, a distinctive land  

Concept: This content will focus on introducing Geographical Indications (GI) and product categories through engaging 
data visualizations that reveal key information. The objective is to present entertaining, surprising, and unique facts 
about EU food and beverage products, offering lively anecdotes that emphasize their distinctiveness. In each instance, 
we will also highlight the product’s origin by incorporating a graphical map to visually represent its provenance, com-
plementing the textual information provided.
Format : GIFs, Carousels, Static posts, Data factsheet

SOCIAL MEDIA POST
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APPLICATION
SOCIAL MEDIA POST
Easily turned into GIFs, carousels or 
static posts
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APPLICATION

EU FOOD AND DRINKS EVENTS REPORT 
More than event,  a unique experience  

Concept: This type of content will take advantages of event activities to develop content and showcase the campaign. 
It will present pictures of stands presence , event activations, participants testimonials, speakers’ quotes…. It will bring 
the campaign to life , showcasing the physical activations to maximize their impact and generate online content.

Format : Static posts

SOCIAL MEDIA POST
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APPLICATION

EU FOOD AND DRINKS GIVEAWAYS 
More than a story, learning bites

Concept: This series of content will aim at encouraging engagement and interaction with audiences. It will consist in 
games such as quizzes, true or false or open questions with polls or reactions to share. Part of this content will also 
aim at promoting contest participation and concepts. 

Format : engaging stories and posts

SOCIAL MEDIA POST
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APPLICATION

Instagram Grid concept 

By arranging photos and images in a 3x3 grid format using the Instagram profile page, the visual grid serves as a 
digital showcase of the campaign’s visual identity. 
A well-curated Instagram visual grid can not only attract potential customers but also strengthen the campaign’s 
identity and increase audience engagement. 
By focusing on visually pleasing and cohesive content, we can effectively showcase the campaigns narratives and 
storytelling, connect with our audience, and ultimately enhance our online presence and influence.

SOCIAL MEDIA Post
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APPLICATION
Website
https://more-than-food-us.campaign.europa.eu/index_en

https://more-than-food-us.campaign.europa.eu/index_en
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APPLICATION
Promotional Materials

Tote Bag with campaign slogan and URL

Apron with EU logo and EIFE logo Apron with EU logo and EIFE logo

Napkin with campaign slogan
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APPLICATION
Information tag

With product icon

No icon

La Mancha

La Mancha

Extra Virgin Olive oil

Extra Virgin Olive oil


